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“To become a successful professional in the field of Education & Research, and to work in 

an innovative and competitive world, I believe in continuous progress and growth” 

Education: 
 PhD in Business Administration with Marketing Specialization (2020) from 

University of Gujrat, Gujrat, Pakistan. The PhD thesis is entitled “Interpersonal 

Relationship Marketing Model: Relationship Acquaintances, Building and 

Maintenance in Buyer-Seller Dyads”.

 MS with Marketing Specialization from SZABIST, Islamabad, (2011-2013).

 BBA (Hons) with Marketing Specialization from University of Gujrat, Gujrat 

(2007-2011).

 DAE from PBTE, Lahore (2003-2006).

 SSC from BISE, Gujranwala (2003).

Employment History: 

 Working as Assistant Professor in Department of Management & 

Administrative Sciences, University of Narowal from 23-12-2021 to till day.

 Worked as Assistant Professor in Department of Business Administration at 

GCWU- Sialkot from 16-08-2021 to 22-12-2021.

 Worked as Lecturer in Department of Business Administration at 

NCBA&E- Gujrat campus from 02-12-2013 to 15-08-2021. 

 Worked as visiting faculty member in the Department of Management Sciences, 

University of Central Punjab- Gujrat Campus from Spring-2017 to Spring-

2021.

 Worked as Assistant professor in the Department of Management Sciences, 

University of Gujrat on visiting basis since Fall Semester 2020. Earlier, 

served as Lecture (BPS-18) in the Department of Management Sciences from 

Spring-2018 to Spring-2020.

 Worked as Research Assistant in Research Project entitled “Political Brand: 

Political Socialization Process and Development of Voting Intentions” has been 

approved by Higher Education Commission (HEC) Under National Research 

Program for Universities (2016- 17). The HEC has awarded Rs. 27,84,980/- (2.8 

Million Pak Rupees approx.) (September 21, 2017 to September 30, 2020).

 Worked as paid Intern under one Year paid internship Program at PTCL as 

CSR officer from 10-11-2012 to 09-11-2013.
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REVIEWER: 

 Journal of Knowledge Management

 Current Issues in Tourism 

 Journal of Entrepreneurship and Business Venturing 



 

COMPUTER SKILLS/SOFTWARES: 

 Windows & MS Office

 SPSS , E-Views, AMOS, SMART-PLS

 Social Media Management & Database Management

 

EXTRACURRICULAR ACTIVITIES/HOBBIES: 

 Internet Surfing

 Books Reading & Articles

 Social Work (Distinguished by University on Various Events)

 Research Work
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